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M.Com. (Sem. III) Examination November - 2023

Marketing Channels - IX

k|Q“p : / Instructions

(1)

 

“uQ¡ v$ip®h¡g  r“ip“uhpmu rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
Fill up strictly the details of  signs on your answer book

Name of the Examination:

 M.Com. (Sem. III)

Name of the Subject :

 Marketing Channels - IX

Subject Code No.: 1908060403060012

Seat No.:

Student’s Signature
 

âñ 1.  V|$„L$dp„ S>hpb Ap‘p¡:   (10)

 1. dpL£$$qV»$N Q¡“gp¡dp„ L¡$V$gp dÝeõ’uAp¡ kpd¡g R>¡? s¡d“¡ “pd Ap‘p¡.

 2. L¡$V$gp Q¡“g õsfp¡ R>¡ A“¡ s¡ iy„ R>¡?

 3. qX$õL$pDÞV$ õV$p¡k®’u sdpfp¡ A’® iy„ R>¡?

 4. ky‘f õV$p¡f“p¡ A’® iy„ R>¡?

 5. dep®qv$s k¡hp ApMp-rh¾$¡$spAp¡ Üpfp sdpfp¡ A’® iy„ R>¡?

âñ 2.  hqV®$$L$g A“¡ lp¡fuTp¡ÞV$g dpL£$$qV»$N Q¡“gp¡ Üpfp sdpfp¡ A’® iy„ R>¡?b¡ hÃQ¡ saphs? (13)

A’hp

âñ 2.  Q¡“g ìe|lfQ“p Üpfp sdpfp¡ A’® iy„ R>¡? Ap^yr“L$ dpL£$V$f dpV$¡ rhrh^ Q¡“g  
ìe|lfQ“pAp¡ kdÅhp¡.    (13)

âñ 3.  lp¡g k¡g]N“y„ dlÐh kdÅhp¡. lp¡g k¡gk® Üpfp L$fhpdp„ Aphsp rhrh^ L$pep£  
kdÅhp¡.     (13)

A’hp

âñ 3.  dpL£$$qV»$N Q¡“gp¡ Üpfp L$fhpdp„ Aphsp L$pep®¡ kdÅhp¡. sd¡ dpL£$$qV»$N Q¡“g õV²$¼Qk®“y„ rhíg¡jZ 
L¡$hu fus¡ L$fip¡?     (13)
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âñ 4.  V|$„L$u “p¢^p¡ gMp¡: ( L$p¡C‘Z b¡)   (14)

 1. rhsfZdp„ kdõepAp¡

 2. dpL£$$qV»$N Q¡“g k„b„r^s r“Z®ep¡

 3. “p¡“ õV$p¡f qfV$¡rg„N

 4. ä¡$ÞQpBT]N

ENGLISH VERSION

Q.1.  Answer in brief:   (10)

 1. How many intermediaries are involved in marketing channels? Name them?

 2. How many channel levels are there and what are they?

 3. What do you mean by Discount stores?

 4. What do you mean by super store?

 5. What do you mean by limited service whole- sellers?

Q.2.  What do you mean by vertical and horizontal marketing channels? 

Differentiate between the two?   (13)

OR

Q.2.  What do you mean by channel strategy? Explain various channel strategies 

for modern marketer?    (13)

Q.3.  Explain the importance of whole-selling? Explain various functions 

performed by whole-sellers?    (13)

OR

Q.3.  Explain the functions performed by marketing channels? How will you 

analyse marketing channel structures?   (13)

Q.4.  Write short Notes: (Any two)   (14)

 1. Problems in distribution

 2. Marketing channel related decisions

 3. Non store retailing

 4. Franchising


